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Technology and retail lead brand value surge.
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The BrandZ™ Strong Brands Portfolio has outperformed both
the S&P market index and the MSCI World Index since 2006.
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ﬂ REWL rl Ion Global Top 100 Brand Value shifted to technology, which grew from 35% of Top 100 total
Alibaba Group 2006 2015 value in 2006, to 44% of total value in 2015. The consumer categories collectively declined.
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